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um enterprise (SME) can potentially operate on a
global scale. However, SMEs often don't have
enough knowledge and expertise in targeting
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could be used by SMEs to develop the necessary
skills and thereby enhance their competitiveness
in the global commercial environment.
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Using Ontologies

The team from Minster University has enriched
the E-Commerce dictionary with additional know-
ledge by introducing ontological networks. These
give support to entry definitions and introduce re-
lations such as hyperonymy and hyponymy and
holonymy and meronymy. The use of open archi-
tecture and international standards makes it pos-
sible to build arbitrary connections between
terms, thus enabling a new quality of connection
with ontological knowledge. Integration with the
dictionary takes knowledge acquisition several
steps further than it would otherwise be possible,
even allowing for a distinction between ambigu-
ous terms.

Development Toolset

Due to the international character and differing
time frames for the national and regional teams in
the project, an independent collaboration tool for
creating multilingual dictionaries was needed.
The decision to develop an Internet-based tool-
set on the basis of modern web technologies like
AJAX was made early in the development pro-
cess. While working on the English and German
versions, the Dictionary Editor was created as a
tool that allowed a location- and time-in-
dependent workflow. Work on the dictionaries can
take place anywhere in the world with the minimal
requirement of a modern web-browser and an In-

Hardware 1293

Means_Of Payment_895
General_Terms_and_Conditions_19

<]
Crinnees 5

islati <
Legislation =

G
Product_Search_1983

Storage_Medium_1305

ternet-connected computer.
ComputerﬁPaﬂ)

As a prototype and proof-of-con-
cept, a basic version of an Ontology
Viewer was developed as well.
Granting access to the dictionary
data connected through different ty-
pes of relations, a network of terms
becomes accessible in a way it was
impossible before without tremendous knowled-
ge of the field, thus allowing for interaction in a
way going beyond that of traditional dictionaries
or encyclopaedias.
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Document Type Definition to conduct ecommerce
domain
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Domain Name System eCommerce, ECommerce
Dot.com

dotcom company translation(s):
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The dictionary deve-
loped at the Arbeitsbe- 2B O‘gg\
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A huge set of language resources
builds the working base of the dictio-
nary. From these, professional
linguists produced a first set of the 2 netw
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To ensure a maximum of possibilities and to KTl
improve interaction throughout Europe, the A
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project started aiming at at least three major 2000
languages: English, German and Spanish, but 200
with the option to include more languages 20
along the way. Meanwhile, work on a Finnish ac
and a Latvian version has started as well. 3
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